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The Essential Website Quiz

Is your welbsite giving you more confusion than conversions?
Take our quiz to assess how your website is holding up.

&

Choose the option that best represents your current website. Upon
completion, you'll receive actionable next steps for optimization.

1. ALIGNMENT WITH BUSINESS GOALS

« Highly aligned with defined KPIs and goals. (1 point)

e Loosely connected to business KPls and goals. (2 points)

« No connection to business goals/KPls, difficult to measure the
effectiveness. (3 points)

2. CONVERSION OPTIMIZATION

» Effectively converts visitors into leads or customers. (1 point)
« Converts a low percentage of visitors. (2 points)
» No effective action points or conversions on the site. (3 points)

3. USER EXPERIENCE AND NAVIGATION

e Provides easy navigation that keeps users viewing the site. (1 point)

» Visitors look at a few pages but leave before converting. (2 points)

e Can't find information, leading to frustration and high bounce rates.
(3 points)
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4. COMPETITIVE POSITION

« Monitor competitors digital strategies and make needed adaptions to
stay competitive. (1 points)

« Not sure how to identify opportunities for improvement in my digital
marketing strategy. (2 points)

e Never pay attention to what our competitors are doing. (3 points)

5. FUNCTIONAL FEATURES

« We make regular updates to ensure that all features and functionalities
are working as intended. (1 point)

e Features, plugins, forms and functionalities are generally working, but
there may be occasional glitches. (2 points)

« Consistent issues hinder functionality, resulting in a frustrating
experience for users. (3 points)

6. ECOMMERCE FEATURES AND FUNCTIONALITY

e | don't have an eCommerce site (1 point)

« Some eCommerce features are in place, but there may be opportunities
for improvement. (2 points)

« eCommerce features are either non-existent or poorly implemented,
hindering the shopping experience. (3 points)

7. MODERN DESIGN

» Elements could be updated for a more polished look. (1 point)
« Outdated and unprofessional design, eroding trust with visitors.
(3 points)


https://www.brandography.com/top-ecommerce-features/
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8. SITE SPEED AND PERFORMANCE

» Site loads quickly, providing a seamless experience for visitors. (1 point)
e Notice the site is loading more slowly. (2 points)

« Pages take a long time to load, causing frustration and impatience for
visitors. (3 points)

9. MOBILE RESPONSIVENESS

» Optimized for mobile devices without compromising the desktop
experience. (1 point)

« Non-optimal experience on either desktop or mobile. (3 points)

10. BRAND CONSISTENCY

» Fully reflects all brand elements. (1 point)
» Reflects brand updates but could be improved. (2 points)
e Lacks recent brand updates or in need of a brand refresh. (3 points)

1. CUSTOMER-CENTRIC CONTENT

» Site content is highly customer focused. (1 point)

« Content balances self-promotion with customer-centric messaging.
(2 points)

« Content fails to address customer needs and pain points. (3 points)



IERIE ESSEN AL WEESITE G Z

12. EMAIL, CHAT AND SMS MARKETING
INTEGRATION

e Integration with CRM, Email, Chat and other
relevant marketing channels. (1 point)

« Some integrations and functionality, but
there are others we'd like to use. (2 points)

» Site collects information but doesn’t share it
with other platforms. (3 points.)

13. CUSTOMER SUPPORT EFFICIENCY

» Regularly evaluate the support experience
to ensure it remains frustration-free. (1 point)

» Occasional support calls or complaints
related to website usability. (2 points)

» High volumes of support calls or complaint
about the site. (3 points)

14. SITE ACCESSIBILITY

» Designed with accessibility standards. (1 point)
A » Neglects accessibility best practices, creating

- challenges for users with disabilities.

' (3 points)

15. SITE UPDATES AND MAINTENANCE

e Zero issue with site updates, including products and content. (1 point)

« Making updates is possible, but it can be cumbersome, and the
backend could be more user-friendly. (2 points)

» Making updates is difficult and our team cannot make edits. (3 points)
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What's Your Score?

] 5_ 20 SMOOTH SAILING
Continue to monitor analytics and explore advanced

SEO technigques to maintain peak performance.

TIME FOR A TUNE-UP
2] '30 Your site could be optimized for better conversion rates.

Focus on user feedback and conduct A/B testing to refine
and optimize website elements for even better results.

NEEDING SOME TLC

3] '38 Prioritize addressing identified issues in accessibility,
navigation, and user experience to elevate your
website's effectiveness.

OVERDUE FOR AN OVERHAUL

39'4/5 Oof, you're in need of a website redesign. Consider a
comprehensive redesign and optimization strategy to

address critical issues and enhance overall website
performance.

TRANSFORM YOUR BUSINESS WITH
BRANDOCGCRAPHY'S EXPERT WEB SOLUTIONS

Refreshing your website takes time and expertise. Brandography is

known for its efficient timelines, UX designs, cohesive branding, and
data-driven foundational SEO tactics. In short, we deliver a
comprehensive marketing strategy that tells your story in the best
way possible. Contact Brandography today and unlock a world of
online potential!



https://www.brandography.com/contact/
https://www.brandography.com/contact/

